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We maintain BUY rating and maintain our target price of Rs 380. The Company’s number 
were slightly ahead of our earnings estimate.  We believe demand inflection of Opalware is 
already underway as it transforms its image from a luxury to an aspiration if not a necessity. 
The company continues to demonstrate strong growth sequentially and we expect the 
company to continue to deliver strong growth numbers as markets continue to open and 
restrictions are lifted.   We believe that the structural story of opalware segment remains 
intact and LA Opala being the market leader with excellent track record and credible financial 
performance stands to gain from the same. (For detail note you can refer to our previous 
note LA Opala IC). 

 Strong recovery in Revenue in Q3FY21: The Company reported a revenue decline of 2% 
YoY to Rs.783.9mn. However, on sequential bases the company reported a growth of 85%. 
Robust growth on a sequential is on the back of recovery in general trade in e-commerce. 
The company also posted positive growth in both volumes and realization. The 
management has highlighted that January and February have also been strong and expect 
the momentum to continue.   

 Strong recovery in Margin profile: La Opala reported an EBITDA margin of 39.9% vis-à-vis 
41.2% YoY. On a sequential basis margins improved from 29.4%. Although gross margins 
continue to remain around 66% as against 80% historically, we can expect gross margins 
to come back to normal with the company only recently restarting the bigger furnace 
which accounts for nearly 60% of the production. 

 Dealer feedback remains Positive- During our channels check with dealers they 
highlighted an improvement in demand conditions. Footfalls have started to increase and 
are almost back to pre-covid level.  Further, they saw robust growth during the marriage 
and festive season. While discounts from the other brand remain high, the general 
acceptance is that La Opala products are of a superior quality and have a higher recall 
than other brands. Inventory levels are at a decent level currently and they have started 
to place near orders. The dealers are hopeful of demand conditions to improve further 
and expect Opalware as a segment should continue its outperformance relative to other 
segments. 

  Valuation and rating: Valuation and rating:  We value La Opala at 38x on Dec 22 EPS of 
Rs 10 leading to a TP of Rs 380 an upside of 81%. The company has delivered EBITDA that 
has consistently outpaced revenues, with margins more than doubling in the last 10 years 
(ending in FY20, a pandemic-driven aberration). Free cash flow generation and conversion 
of EBITDA to FCF have been regular. While current and attributed valuations may appear 
demanding, we strongly believe they are justified in view of above mentioned prospects, 
option-value of new businesses not backed in, and clear examples of valuation expansion 
of similar companies which are respected for consistency and robustness despite 
pedestrian earning growth. 

Consolidated (Rs mn) Q3FY21 Q3FY20 YoY (%) Q2FY21 QoQ (%) 

Net Sales  784 802 -2.3% 424 85% 

Raw Material (net) 260 155 68.2% 150 73% 

Employee Cost                    106      124  -14.6%            80  32% 

Other expenses                    106                   194  -45.4%           69  53% 

EBITDA                     312                    330  -5.4% 125  150% 

EBITDA margin 39.9% 41.2% -131bps  29.4% 1042bps  

Depreciation 30 41 -26.7% 30 0% 

Finance Costs               1                   2  -71.3%             1  -19% 

Other Income                     45               50  -9.8%               1  8505% 

Exceptional Item 0 0   0   

PBT                    328                 338  -3.2%          95  244% 

Tax                     74              84  -11.4%           21  250% 

Adj. PAT                    253                 254  -0.5%          74  243% 

Source: MNCL Research 

 
 

Target Price ,380  Key Data  

   Bloomberg Code LOG IN 

CMP* 210  Curr Shares O/S (mn) 111.0 

   Diluted Shares O/S(mn) 111.0 

Upside 81%  Mkt Cap (Rsbn/USDmn) 23.36/340 

Price Performance (%)   52 Wk H / L (Rs) 251/135 

 1M 6M 1Yr  5 Year H / L (Rs) 370/130 

LOG IN (7.0) (6.5) 8.6  Daily Vol. (3M Avg.) 13735.8 

NIFTY 4.3 34.0 25.2    

Source: ACE Equity, Bloomberg, MNCL Research 
 

 
Shareholding pattern (%) 
 

 Dec-20 Sept-20 Jun-20 Mar-20 

Promoter 65.64 65.64 65.64 65.64 

DIIs 14.48 14.46 14.64 14.20 

FIIs 5.85 5.84               5.98 6.50 

Others 14.03 14.07 13.74 13.66 

 Source: BSE 

 

 

Best in Class Gross Margins 

 

Source: MNCL Research 

 

Earnings Revision 
Particulars FY21E FY22E 

(Rs mn) New Old Chg (%) New Old Chg (%) 

 Sales 2,075 1,886 10.0 3,153 3,010 4.8 

 EBITDA 734 674 9.0 1,290 1,236 4.4 

PAT 544 513 6.0 883 867 1.8 

Source: MNCL Research Estimates 
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La Opala l Buy l TP: 380 
Ready to Fire Ahead 

 

Y/E Mar (Rsmn) Revenue YoY (%) EBITDA EBITDA (%) Adj PAT YoY (%) Adj EPS RoE (%) RoCE (%) P/E (x) EV/EBITDA (x) 

FY19 2,781 7.3% 1,123 40.4% 740 0.8%            6.7  14.0% 18.4%         33.7                    20.1  

FY20 2,700 -2.9% 1,045 38.7% 843 13.8%               7.6  15.5% 16.3%          29.6                    21.4  

FY21E 2,075 -23.2% 734 35.4% 544 -35.5%               4.9  9.2% 10.1%           42.9                    30.5  

FY22E 3,153 52.0% 1,290 40.9% 883 62.4%            8.0  13.3% 17.5%            26.4                    17.2  

FY23E 4,005 27.0% 1,635 40.8% 1,268 43.6%           11.4  16.4% 20.0%            18.4                    13.3  

Source: MNCL Research Estimates 

READ THIS REPORT FOR 

DEALER CHECKS 

https://bit.ly/3pfk2pW


 

 

 

2 La Opala 

MNCL Research is also available on Bloomberg and Thomson Reuters Company Update 

Management call update 
 

 Volume Driven Growth - The management has indicated the strong growth sequentially was 
on back of robust growth in volumes.  Recovery in general trade and e-commerce has led to 
the strong growth. What further supports are hypothesis is the growth in on back of poor 
marriage season. The company has indicated that January and February have also seen robust 
growth. 

 

 Cut in discounts- While some of its peers are offering higher discounts to distributors, the 
company doesn’t believe in such tactics. On the contrary the company has reduced its dealer 
discounts from Jan. We expect sooner or later the peers would follow suit. We believe reducing 
dealer discounts highlights the strong brand position la Opala is in. 

 

 Gross margins to be at similar levels for short term- The management has indicated bigger 
furnace was restarted recently and will see ramp up in the coming months. This furnace 
accounts for ~60% of capacity. However, the company has closed the other furnace by 
endNov’20 for repairs & maintenance work and should resume operation in May. Gross 
margins should come back to normal levels by then. 

 

 Increase in Ad expenses - with recovery in sales, management has highlighted they would be 
increasing advertisement spend in coming quarters to capitalize on the current buoyancy.  The 
Company has also indicated they are planning to launch few sub brands in the coming months 
which is further likely to help expand the product portfolio.  

 

 Capacity Addition- the Company expects the new capacity to come up on stream by August 
and they should be able to ramp it up December. Interesting to note is none of the competitors 
have announced any kind of expansion till date. 

 

 Smart Hiring - The Company has recently appointed Mr. Manoj Samal as Head of Sales & 
Distribution for general trade. He has worked in Bajaj Electricals earlier as Head of Distribution. 
Similarly, the company has hired someone from there rival who would focus on B2B, Large 
Format Stores and E-commerce. We are of the view that in these challenging times, LOG is one 
of the very few players with the ability to survive and thrive as against numerous small & 
regional players and mainly the unorganized players 
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Dealer feedback – Understanding ground reality 

To understand further, we visited a few traditional and modern retail touch points to gauge the 
perception of the brand and customer feedback, which we believe is crucial. 

We have also done a quick study on the e-commerce platforms. Here are some of the interesting 
facts that we found: 

 In terms of pricing they are pretty similar except Cello  

 In terms of sheer number of products available, LA Opala stands out 

o  LA Opala (La Opala Product Portfolio) 

o Borosil  (Larah by Borosil- Product Portfolio) 

o  Cello- lCello- Product Portfolio – 

 Discounting is largely similar across the three brands, marginally more in some cases for Larah 
and Cello  

 

 Online Comparison  

  
  

 

 

Source: Company, MNCL Research  

 

 

 

 

 

 

 

 

 

The most encouraging 
dealer feedback we 
have received - “La 
Opala has the widest 
range of products, 
available at really 
competitive prices and 
quality is far superior”  

https://www.amazon.in/stores/La+Opala/page/97871B25-A618-4C3F-9CD1-AFCE4CE64567?ref_=ast_bln&productGridPageIndex=4
https://www.amazon.in/stores/page/B1D2D7E3-C399-4A13-A7E0-D9FB7C81820E?ingress=2&visitId=ad339355-95b0-4323-a04c-337ad9ae2273&ref_=ast_bln&productGridPageIndex=2)
https://www.amazon.in/stores/page/0273F863-5DE1-4119-87E6-CB2A100BBA95?ingress=2&visitId=bcfa2d23-31fc-4af6-b71b-d5cc8867ab3c&ref_=ast_bln&productGridPageIndex=2
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Feedback from visit to traditional stores 

 High end consumers prefer Corelle, but there is a huge pricing gap between Opalware products 
and Corelle 

 Demand has been slowly inching up – footfalls are around pre covid levels  

 Opalware has started growing prominence 

 Higher discounts seen in peers 

 Festive and marriage season for a strong uptick 

 Inventory levels at dealer end remains at manageable level 

 la Opala is appreciated for the numbers of SKU’s and quality  

 Larah is gaining traction – pricing very competitive becoming a strong player in Opalware 

 Dishwasher and Microwave safe are becoming a priority for many consumers 

 Unorganized players in facing issues  

 Hopeful for demand to continue    

 

Exhibit 2: Brand Compassion  

Brand Name Quality SKU Brand Pull Discounts 

Corelle 5 3 5 2 

LA Opala 5 5 5 2 

Larah 4 3 4 3 

Cello 3 2 3 4 

MNCL Table- 1 to 5 – 5 indicates the best Source: MNCL Research 
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Valuation – Deserves premium valuation; BUY with a TP of 
Rs380 

Opalware market in India is oligopoly in nature, although new players like Borosil and Cello have 
entered the market over the last decade, LA Opala has strengthened its distribution network, 
focused on capacity building and introduced innovative products & services in order to increase 
market standing across regions. Further, our channel checks suggest that availability of Borosil 
products is less, while the quality of Cello is perceived to low. 

La Opala being the first mover has built a strong distribution network with close to 200 distributors 
and ~14,000 retail points vs. peers with less than ~8,000 retail touch points. The company focuses 
on demand coming from semi-urban India, addressing more than 600 towns with a population of 
1,00,000. The company has always stayed ahead of time by quickly adapting to current market 
trends and anticipating future trends. 

Today, the company has one of the widest range of offerings in Opalware and is present across 
segments. The company's Premiumization strategy has borne fruits with it enjoying best in class 
margins in the industry (~38% vis-à-vis 15%).  

 Within the Indian organized Opalware market, LA Opala is a leader with ~50% market share. Even 
though new players have entered the market, La Opala has maintained its strong market leadership. 
The company has historically spent close to 10% of revenue on brand building and we have seen 
that the margins have only grown despite spending big in building its brand. This aptly 
demonstrates how a strong brand and Premiumization strategy has worked wonders for the 
company. 

We have further estimated the market size of Opalware to be close to Rs2,000cr by 2030 by 
moderately increasing the penetration levels and we have kept La Opala's share at similar level. 
However, we believe there are no headwinds for the company in the path of increasing market 
share and capturing a bigger chunk of the pie. La Opala is the only company which is increasing its 
capacity and has done so in a prudent manner.   

 Expected Opalware market 

Source: MNCL Research 

 

 

 

 

 

 

 

 

Particulars 2018 2025 2030 

Average household  (mn) 9 12 17 

CAGR growth  5% 5% 

Average cost (Rs) 3,233 3,690 4,277 

CAGR growth  3% 3% 

Opalware market (Rs mn) 5,562 10,269 17,646 

LA Opala Revenue (Rs mn) 2,781 4,621 8,117 

Market size ~50% 45% 46% 

Penetration level 20% 23% 25% 
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Though we haven’t built this scenario in our model sheet, the company can easily leverage its brand 
and distribution network and enter new categories. Given the company’s history, it will not be a 
surprise to see the company gain a meaningful market share should they enter newer segments.  

Going forward, we expect the company to post a revenue growth of 12% over FY20-23E, while 
revenues in FY21E are likely to be hampered by the pandemic, however we expect the recovery to 
be strong.  We estimate the company to post an EBITDA growth of 15% over the same period, while 
margins are expected to grow by 318bps to 42%. The company is expected to post a PAT growth of 
13% over the same period. We assign a PE multiple of 38x on Dec 22 EPS of Rs.10 post which we 
get a target of Rs. 380 an upside of 81% from current levels. While current and attributed 
valuations may appear demanding, we strongly believe they are justified in view of 
abovementioned prospects, option-value of new businesses not baked in, and clear examples of 
valuation expansion of similar companies which are respected for consistency and robustness 
despite pedestrian earning growth. 

 Expected Opalware market 

P/E Valuation Dec’22 

EPS (Rs) 10 

P/E (x) 38 

Fair Value/share (Rs) 380 

  

EV/EBITDA Valuation DEC'22 

EBITDA (Rs mn) 1680 

Ascribed EV/EBITDA (x) 22.0 

EV (Rs mn) 36,960 

Add: Net Cash (Rs mn) 3,265 

Fair value mkt cap (Rs mn) 40,225 

No. of shares (mn) 111.0 

Fair Value/share (Rs) 362 

 

In exhibit 1 we had estimated a that Opalware segment would reach close to Rs18bn by 2030 and 
LA Opala without gaining any market share would reach close to Rs8bn in terms of revenue. We 
have also mentioned in exhibit 42 the potential size of auxiliary industry.  

Exhibit 5:  Potential Revenue  

Particulars  (Rs mn) 2025 2030 

Revenue from Opalware 5,648 10,588 

revenue from New segments  2,460 3,280 

Total revenue  8,108 13,868 

EBITDA 3,081.05 5,547 

OPM 38% 40% 

Net profit 2,270.24 4,160.33 

EPS 20 37 

P/E 30.00 25.00 

Fair Value/share (Rs) 614 937 

Source: MNCL Research 

What gives us confidence about La Opala achieving success in any category it enters is that 

the management pedigree is very strong. They saw a market for Opalware when others did 

not, even when they launched Opalware they introduced premium products, which further 

aided the company's growth story. One of the biggest advantages the company enjoys is its 

brand and the distribution platform it has built over the years, which is vital for any consumer 

company. 
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Quarterly Financials and Key Performance Indicators 
 Quarterly Financials 

 

Y/E March (Rs mn) 3QFY19 4QFY19 1QFY20 2QFY20 3QFY20 4QFY20 1QFY21 2QFY21 3QFY21 

Particulars                  

Net sales    785         720        581          679      802           638         101        424         784  

Cost of Raw materials 
consumed  

   158       105     45        110          155         118              (53)             150  260  

Staff cost      119      116  117     118    124            128             85             80    106  

Other operational 
expenses 

         209            262          171         176       194        201            97           69       106  

Operating Profit (Core 
EBITDA) 

            298            237       248            275         330         191             (27)         125           312  

Depreciation 41 39 40 41 41 37 32 30 30 

EBIT         257              198           208              234            290            154              (60)              95              283  

Interest                 1                 1                 1               2              2                   1                1                  1                1  

Other Revenue/Income            62             58            38            53           50             24              7            1        45  

Profit Before Tax           318        255      245         286        338      178            (53)          95        328  

Tax             99               93             41               38              84           41             (23)               21                74  

Profit After Tax             219           162              204        248              254         137            (30)             74            253  

          

Growth (%)                   

Revenue 12% 6% 5% -6% 2% -11% -83% -38% -2% 

EBITDA -0.3% 0.8% 1.2% -19.7% 10.8% -19.2% -111.1% -54.7% -5.4% 

PAT -4% 14% 41% 15% 16% -15% -115% -70% 0% 

                    

Margin (%)          

EBITDA 38% 33% 43% 41% 41% 30% NA 29% 40% 

EBIT 33% 27% 36% 34% 36% 24%  NA 22% 36% 

PAT 28% 22% 35% 37% 32% 21% NA 17% 32% 

Source: Company, MNCL Research 
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Financials (Consolidated) 
 Income Statement 

Y/E March (Rs mn) FY16 FY17 FY18 FY19 FY20 FY21E FY22E FY23E 

Revenues 2,493 2,352 2,593 2,781 2,700 2,075 3,153 4,005 

Materials cost 399 511 480 390 427 594 453 561 

% of revenues 16% 22% 19% 14% 16% 29% 14% 14% 

Employee cost 322 343 378 445 486 371 435 487 

% of revenues 13% 15% 15% 16% 18% 18% 14% 12% 

Others 908 619 667 823 743 376 976 1,322 

% of revenues 36% 26% 26% 30% 28% 18% 31% 33% 

EBITDA 864.2 878.8 1,068.0 1,122.9 1,045.0 734.2 1,289.5 1,635.3 

EBITDA margin (%) 34.67% 37.36% 41.19% 40.38% 38.70% 35.39% 40.89% 40.83% 

Depreciation & Amortisation 89.8 124.4 137.8 164.6 159.7 152.8 175.3 180.3 

EBIT 774 754 930 958 885 581 1,114 1,455 

Interest expenses 9.8 13.4 8.4 6.1 5.7 4.9 4.9 4.9 

PBT from operations 765 741 922 952 880 577 1,109 1,450 

Other income 
                  

14.5  
               

118.9  
               

132.8  
               

174.0  
               

166.9  
               

123.2  
               

135.5  
               

240.3  

Exceptional items - - - - - - - - 

PBT  779 860 1,055 1,126 1,046 700 1,245 1,690 

Taxes 
                   

192  
                   

238  
                   

320  
                   

386  
                   

204  
                   

156  
                   

362  
                   

423  

Effective tax rate (%) 25% 28% 30% 34% 19% 22% 29% 25% 

Reported PAT 587 622 734 740 843 544 883 1,268 

Adjusted PAT 587 622 734 740 843 544 883 1,268 
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 Key Ratios 

Y/E March FY16 FY17 FY18 FY19 FY20 FY21E FY22E FY23E 

Growth Ratio (%)                 

Revenue 11.6% -5.6% 10.2% 7.3% -2.9% -30.2% 59.6%                30.0% 

EBITDA 29.4% 34.7% 37.4% 41.2% 40.4% 38.7% 35.7% 41.1% 

Adjusted PAT 0.0% 5.9% 18.1% 0.8% 13.8% -39.1% 69.0% 42.5% 

Margin Ratios (%)                 

EBITDA 34.7% 37.4% 41.2% 40.4% 38.7% 35.7% 41.1% 41.8% 

PBT from operations 31.3% 36.6% 40.7% 40.5% 38.8% 35.5% 40.6% 42.1% 

Adjusted PAT 23.6% 26.4% 28.3% 26.6% 31.2% 27.2% 28.8% 31.6% 

Return Ratios (%)                 

ROE 25.3% 14.3% 14.6% 14.0% 15.5% 8.7% 13.1% 16.1% 

ROCE 32.2% 22.3% 19.7% 18.4% 16.3% 8.5% 16.2% 19.6% 

ROIC 33.1% 20.1% 20.9% 21.4% 19.1% 6.3% 14.6% 21.1% 

Turnover Ratios (days)                 

Gross block turnover ratio (x)                     1.5                      1.3                      1.2                      1.3                      1.2                      0.6                      0.9                      1.1  

Debtors                      38                       51                       58                       63                       59                       59                       59                       59  

Inventory 59 53 44 63 74 70 68 66 

Creditors 41 47 75 121 104 103 100 98 

Cash conversion cycle                      55                       57                       26                          6                       30                       26                       27                       27  

Solvency Ratio (x)                 

Net debt-equity                     0.0                      0.0                      0.0                      0.0                      0.0                      0.0                    (0.0)                   (0.1) 

Debt-equity                     0.0                      0.0                      0.0                      0.0                      0.0                      0.0                      0.0                      0.0  

Interest coverage ratio                  80.9                   65.3                127.3                185.6                183.2                137.7                250.8                337.7  

Gross debt/EBITDA 0.1 0.0 0.0 0.0 0.0 0.1 0.0 0.0 

Current Ratio                     4.2                      9.8                      7.8                      9.0                      9.2                   12.1                   11.1                   10.7  

Per share Ratios (Rs)                 

Adjusted EPS                   10.6                       5.7                       6.6                       6.7                       7.6                       4.6                       7.8                    11.1  

BVPS                   41.8                    39.5                    45.4                    47.7                    49.1                    53.0                    59.7                    69.1  

CEPS                   12.2                       6.8                       7.9                       8.2                       9.0                       6.3                       9.7                    13.1  

DPS 1.3 2 1.1 1.2 1.2                   0.69                    1.17                    1.67  

Dividend payout % 12% 35% 17% 18% 16% 15% 15% 15% 

Valuation (x)*                 

P/E (adjusted)                   21.2                    39.7                    34.0                    33.7                    29.6                    48.6                    28.8                    20.2  

P/BV                      4.8                       2.6                       4.4                       4.2                       4.1                       3.8                       3.4                       2.9  

EV/EBITDA                   13.4                    26.4                    21.5                    20.1                    21.4                    33.1                    17.9                    13.3  

Dividend yield % 0.58% 0.89% 0.49% 0.53% 0.53% 0.31% 0.52% 0.74% 
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Source: Company, MNCL Research estimates 

 

 Balance Sheet 

Y/E March (Rs mn) FY16 FY17 FY18 FY19 FY20 FY21E FY22E FY23E 

SOURCES OF FUNDS                 

Equity Share Capital 111 111 222 222 222 222 222 222 

Reserves & surplus 2,209 4,237 4,814 5,069 5,229 5,691 6,442 7,519 

Shareholders' fund 2,320 4,348 5,036 5,291 5,451 5,913 6,664 7,741 

Total Debt  90 16 53 24 82 82 82 82 

Def tax liab. (net) 
                      

89  
                   

358  
                   

357  
                   

332  
                   

233  
                   

233  
                   

233  
                   

233  

Total Liabilities 2,499 4,723 5,446 5,648 5,766 6,228 6,978 8,056 

Gross Block 1,654 1,760 2,116 2,185 2,208 3,055 3,505 3,605 

Less: Acc. Depreciation 583 684 809 971 1,101 1,253 1,429 1,609 

Net Block 1,071 1,076 1,306 1,214 1,107 1,802 2,077 1,996 

Right to use          113 113 113 113 

Capital WIP 
                      

10  
                      

13  
                         

1  
                      

20  
                   

248  
                   

401  
                      

51  
                      

51  

Net Fixed Assets 1,081 1,089 1,307 1,233 1,468 2,315 2,240 2,160 

Investments 
                   

954  
               

1,550  
               

2,017  
               

2,337  
               

2,588  
               

2,588  
               

2,588  
               

2,588  

Inventories 404 339 315 484 550 398 587 724 

Sundry debtors 257 326 409 482 438 335 510 647 

Cash 
                         

9  
                      

18  
                      

28  
                      

38  
                      

38  
                      

25  
                   

218  
                   

667  

Loans & Advances 123 36 38 46 46 5 7 9 

Other assets 
                      

12  
               

1,594  
               

1,651  
               

1,392  
                   

983  
                   

865  
               

1,153  
               

1,664  

Total Current Asset 1,759 3,864 4,458 4,779 4,643 4,215 5,063 6,300 

Trade payables 45 65 99 129 121 168 124 151 

Other current Liab. 
                   

155  
                   

147  
                   

209  
                   

215  
                   

210  
                   

125  
                   

185  
                   

233  

Provisions 
                   

141  
                      

18  
                      

11  
                      

21  
                      

15  
                      

10  
                      

16  
                      

20  

Net Current Assets 1,418 3,634 4,138 4,414 4,298 3,913 4,738 5,896 

Total Assets 2,499 4,723 5,446 5,648 5,766 6,228 6,978 8,056 
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 Cash Flow 

Y/E March (Rs mn)  FY16   FY17   FY18   FY19   FY20   FY21E   FY22E   FY23E  

Operating profit bef working capital 
changes 

                   
694  

                   
705  

                   
778  

                   
778  

                   
775  

                   
701  

               
1,063  

               
1,453  

Trade and other receivables 
                    

(10) 
                    

(51) 
                    

(40) 
                 

(158) 
                      

44  
                   

103  
                 

(174) 
                 

(138) 

Inventories 
                 

(112) 
                      

65  
                      

24  
                 

(168) 
                    

(67) 
                   

153  
                 

(190) 
                 

(137) 

Trade payables 
                      

39  
                       

(2) 
                      

41  
                      

55  
                    

(21) 
                      

46  
                    

(44) 
                      

26  

Changes in working capital 
                    

(83) 
                      

13  
                      

25  
                 

(272) 
                    

(44) 
                   

220  
                 

(353) 
                 

(205) 

Direct taxes 
                 

(181) 
                 

(188) 
                 

(320) 
                 

(352) 
                 

(276) 
                 

(156) 
                 

(362) 
                 

(423) 

Cash flow from operations 
                   

610  
                   

718  
                   

802  
                   

506  
                   

732  
                   

921  
                   

710  
               

1,248  

Net Capex 
                 

(447) 
                 

(156) 
                 

(358) 
                 

(164) 
                 

(359) 
             

(1,000) 
                 

(100) 
                 

(100) 

Others 
                    

(44) 
                 

(361) 
                 

(330) 
                 

(158) 
                    

(92) 
                   

152  
                 

(279) 
                 

(503) 

Cash flow from investments 
                 

(491) 
                 

(517) 
                 

(687) 
                 

(321) 
                 

(451) 
                 

(848) 
                 

(379) 
                 

(603) 

FCF 
                   

119  
                   

201  
                   

115  
                   

185  
                   

281  
                      

73  
                   

330  
                   

645  

Issue of share capital 
                    

(18) 
                    

(60) 
                      

37  
                    

(30) 
                      

40  
                         

-    
                         

-    
                         

-    

Increase/(decrease) in debt 
                         

-    
                         

-    
                         

-    
                         

-    
                       

(0) 
                         

-    
                         

-    
                         

-    

dividend 
                    

(86) 
                 

(119) 
                 

(134) 
                 

(147) 
                 

(321) 
                    

(82) 
                 

(132) 
                 

(190) 

Cash flow from financing 
                 

(114) 
                 

(180) 
                 

(105) 
                 

(183) 
                 

(287) 
                    

(86) 
                 

(137) 
                 

(195) 

Net change in cash 
                         

5  
                      

21  
                      

10  
                         

2  
                       

(6) 
                    

(13) 
                   

193  
                   

450  

Source: MNCL Research Estimates 
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MNCL Research is also available on Bloomberg and Thomson Reuters Company Update 

Disclaimer: Monarch Networth Capital Limited (hereinafter MNCL), a publically listed company, is engaged in services of retail broking, credits, portfolio management 

and marketing investment products including mutual funds, life & general insurance and as such prepares and shares research data and reports periodically with 

clients, investors, stake holders and general public in compliance with Securities and Exchange Board of India Act, 1992, Securities And Exchange Board Of India 

(Research Analysts) Regulations, 2014 and/or any other applicable directives, instructions or guidelines issued by the Regulators from time to time.  

Research report is a written or electronic communication that includes research analysis, research recommendation or an opinion concerning securities or public 

offer, providing a basis for investment decisions. The views expressed therein are based solely on information available publicly/internal data/other reliable sources 

believed to be true. The information is provided merely as a complementary service and do not constitute an offer, solicitation for the purchase or sale of any financial 

instruments, inducement, promise, guarantee, warranty, or as an official confirmation of any transactions or contract of any kind.  

Research data and reports published/ emailed/ text messaged via Short Messaging Services, Online Messengers, WhatsApp etc/transmitted through mobile 

application/s, including but not limited to FLIP™, Video Widget, telephony networks, print or electronic media and or those made available/uploaded on social 

networking sites (e.g. Facebook, Twitter, LinkedIn etc) by MNCL or those recommendation or offers or opinions concerning securities or public offer which are 

expressed as and during the course of “Public Appearance” are for informational purposes only. The reports are provided for assistance and are not intended to be 

and must not alone be taken as the basis for an investment decision. The user assumes the entire risk of any use made of this information. Though disseminated to 

clients simultaneously, not all clients may receive the reports at the same time. MNCL will not treat recipients as clients by virtue of their receiving this report.  

The reports include projections, forecasts and other predictive statements which represent MNCL’s assumptions and expectations in the light of currently available 

information. These projections and forecasts are based on industry trends, circumstances and factors which involve risks, variables and uncertainties. The actual 

performance of the companies represented in the report may vary from those projected. The projections and forecasts described in this reports should be evaluated 

keeping in mind the fact that these-  

 are based on estimates and assumptions  

 are subject to significant uncertainties and contingencies  

 will vary from actual results and such variations may increase over a period of time  

 are not scientifically proven to guarantee certain intended results  

 are not published as a warranty and do not carry any evidentiary value.  

 are not based on certain generally accepted accounting principles  

 are not to be relied on in contractual, legal or tax advice.  

Prospective investors and others are cautioned that any forward-looking statements are not predictions and may be subject to change without notice. Reports based 

on technical analysis is focused on studying charts of a stock's price movement and trading volume, as opposed to focusing on a company's fundamentals and as 

such, may not match with a report on a company's fundamentals.  

Though we review the research reports for any untrue statements of material facts or any false or misleading information, , we do not represent that it is accurate 

or complete and it should not be relied on in connection with a commitment or contract whatsoever. Because of the possibility of human, technical or mechanical 

error by our sources of transmission of Reports/Data, we do not guarantee the accuracy, adequacy, completeness or availability of any information and are not to 

be held responsible for any errors or omissions or for the results obtained from the use of such information. MNCL and/or its Affiliates and its officers, directors and 

employees including the analysts/authors shall not be in any way responsible for any indirect, special or consequential damages that may arise to any person from 

any inadvertent error in the information contained in the reports nor do they take guarantee or assume liability for any omissions of the information contained 

therein. Information contained therein cannot be the basis for any claim, demand or cause of action. These data, reports and information do not constitute scientific 

publication and do not carry any evidentiary value whatsoever.  

The reports are not for public distribution. Reproduction or dissemination, directly or indirectly, of research data and reports of MNCL in any form is prohibited 

except with the written permission of MNCL. Persons into whose possession the reports may come are required to observe these restrictions. Opinions expressed 

therein are our current opinion as of the date appearing on the report only. Data may be subject to update and correction without notice. While we endeavour to 

update on a reasonable basis the information discussed in the reports, there may be regulatory, compliance, or other reasons that prevent us from doing so.  

The reports do not take into account the particular investment objectives, financial situations, risk profile or needs of individual clients. The user assumes the entire 

risk of any use made of this information. Each recipient of the reports should make such investigation as deemed necessary to arrive at an independent evaluation 

of an investment in the securities of companies referred to in such reports (including the merits and risks involved).  

Certain transactions - futures, options and other derivatives as well as non-investment grade securities - involve substantial risks and are not suitable for all investors. 

Investors may lose his/her entire investment under certain market conditions. Before acting on any advice or recommendation in this material, investors should 

consider whether it is suitable for their particular circumstances and, if necessary, seek professional advice. The price and value of investments referred to in research 

reports and the income from them may fluctuate. Transaction costs may be significant in option strategies calling for multiple purchase and sales of options. Foreign 

currencies denominated securities are subject to fluctuations in exchange rates that could have an adverse effect on the value or price of or income derived from 

the investment. Investors in securities such as ADRs, the value of which are influenced by foreign currencies effectively assume currency risk.  

The recommendations in the reports are based on 12 month horizon, unless otherwise specified. The investment ratings are on absolute positive/negative return 

basis. It is possible that due to volatile price fluctuation in the near to medium term, there could be a temporary mismatch to rating. For reasons of 

valuations/return/lack of clarity/event we may revisit rating at appropriate time. The stocks always carry the risk of being upgraded to buy or downgraded to a hold, 

reduce or sell. The opinions expressed in the reports are subject to change but we have no obligation to tell our clients when our opinions or recommendations 

change. The reports are non-inclusive and do not consider all the information that the recipients may consider material to investments. The reports are issued by 

MNCL without any liability/undertaking/commitment on the part of itself or any of its entities.  

Recipients of the research reports should assume that entities of MNCL may receive commission, brokerage, fees or other compensation from the company or 

companies that are the subject of the reports. We and our affiliates, officers, directors, and employees, including persons involved in the preparation or issuance of 

reports/data/material, may, from time to time have 'long' or 'short' positions in, act as principal in, and buy or sell the securities thereof of companies mentioned 

therein or be engaged in any other transaction involving such securities and earn brokerage or other compensation or act as market maker in the financial instruments 

of the company/ies discussed therein or act as advisor or lender/borrower to such company/ies or have other potential conflicts of interests with respect to any 

recommendation and related information and opinions.  
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MNCL Research is also available on Bloomberg and Thomson Reuters Company Update 

We further undertake that-  

 No disciplinary action has been taken against the research analyst or MNCL by any authority in connection with their respective business activity.  

 MNCL, Research analysts, persons reporting to research analysts and their relatives may have financial interests and material conflict of interest in the subject 
company.  

 MNCL, Research analysts, persons reporting to research analysts and their relatives may have actual/beneficial ownership of 1% or more in the subject 
company’s securities, at the month immediately preceding the date of publication of this research report.  

Past performance is not a guide for future performance, future returns are not guaranteed and investors may suffer losses which may exceed their original capital.  

The securities described herein may not be eligible for sale in all jurisdictions or to all categories of investors. The countries in which the companies mentioned in 

this report are organized may have restrictions on investments, voting rights or dealings in securities by nationals of other countries. 

Distributing/taking/sending/dispatching/transmitting this document in certain foreign jurisdictions may be restricted by law, and persons into whose possession this 

document comes should inform themselves about and observe any such restrictions. Failure to comply with this restriction may constitute a violation of any foreign 

jurisdiction laws.  

The user should consult their own advisors to determine the merits and risks of investment and also read the Risk Disclosure Documents for Capital Markets and 

Derivative Segments as prescribed by Securities and Exchange Board of India before investing in the Indian Markets.  

 

 

 

 

 

 

 

 

 

 

Analyst holding in stock: NO  

Key to MNCL Investment Rankings  

Buy: Upside by >15%, Accumulate: Upside by 5% to 15%, Hold: Downside/Upside by -5% to +5%, Reduce: Downside by 5% to 15%, Sell: Downside by >15%  

 

Monarch Networth Capital Ltd. (www.mnclgroup.com)  

Office: - 9th Floor, Atlanta Centre, Sonawala Lane, Opp. Udyog Bhavan, Goregaon (E), Mumbai 400 063. Tel No.: 022 30641600 

 

 

 

 

 

 

 

Exhibit 6: La Opala Price Chart 

 
Source: Bloomberg  
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